The 4 Seasons:

A Great Creative as well as
Financial Asset to MRC

By Irwin H. Steinberg
Executive V.P.
Mercury Record Corp.

It isn’t necessary for me to dwell
on the great asset the 4 Seasons have
been to Mercury Record Corp. in the
business—the financial—sense. We
here at Mercury know it and apprec-
iate it. The great cooperative spirit
between the corporation generally, and
the Philips label on which they appear,
has been beneficial to both the per-
formers and to our firm.

But more than all this, the Seasons
have been beneficial to Mercury in a
sense far greater than any mere fi-
nancial one.

I'd like to concentrate on those oth-
er senses here if I might. The first—
and probably most-important—sense
in which we here have come to truly
appreciate the 4 Seasons is, quite
naturally, the creative one. There is
no gmuE on the popular music scene
today that can match the longevity
already attained by the 4 Seasons,
both on a popularity level and from a
selling standpoint. And the primary
reason for their long-term success is

the continuing vitality; the ever-ex-

. panding creative horizons the group

has demonstrated, both as individuals
and as a unit.
Steady Determination

Few performing groups can match

the steady determination the Seasons
have shown in their constant attempt
to. gear their material to changing
tastes; to a changing audience. That
they have succeeded in doing so is
seen by their continuing acceptance
in a time span that has seen many
other groups fall by the musical way-
sides.

Similarly, the 4 Seasons have al-
ways been aware of théir commitment
both to the public and to their record-
ing company. Just as they have never
ceased to put their all into live per-
formances and recordings and to stay
in close personal contact with their
thousands upon thousands of fans,
they also have been willing to place
100 percent cooperation behind any
project Philips has undertaken on
their behalf.

Because of this awareness on the
gart of all the Seasons, the grou
as become widely known for its ded-
ication as performers and for the
mature and responsible manner  in
which each individual member has met
the demands of the consumer. The
4 Seasons invariably have always
placed the considerations of its aud-
lence above any individual consider-

ations of its four members, This con-

cern reflects an attitude that is found
only among the entertainment in-
dustry's ‘‘greats.”

Finally, I must say that because
ol their personal attitudes, as well
as their musical creativity, the group
has been—and continues to be—am-
bassadors in the very best sense of
the word lor the Mercury family of
labels of which they are so very much
a viable part. ;

The articles on this page and on the next 3 pages are

taken exclusively from USA Cashbox magazine Jan

25™ 1969. All deal with aspects of the release of the
Genuine Imitation Life Gazette album!

The Cooperative,

by John Doumanian
Nat'l Promo Director
Philips Records

I have been in this business for a
number of years and have had the
privilege ol working with scores of
recording artists. Never, though, have
I found tour such talented men who
| I can honestly say have been as de-
lightful, cooperative and sincere as
| the 4 Seasons.

The Seasons are a true tribute to
the recording industry. I've talked to
| many DJ's, dealers and fans alter the
Promotional Videotape
for Seasons' “Genuine

(Imitation Life Gazette”

Philips Records is employing a
unique promotional device in its drive
to acquaint the public with the 4 Sea-
sons’ most ambitious project to date,
the “*Genuine Imitation Life Gazette”
album. :

The label is distributing to teen-
oriented bandstand type shows around
the .country a special- full-color video-
tape of the act that runs for 20 min-

lutes. The tape, one ol the ‘most dis-

tinctive productions ever done on any
recording .act, features three songs
from the LP--'*American’ Crucifixion
Resurrection,”” ‘‘Genuine Imitation
Life” and “‘Wall Street Village Day.”

"Througﬁ use of this tape, the local
show can feature a complete ‘4 Seasons
Special’ if so desired,’’ explained Phil-

| ips. Publicity Director Ron. Oberman.

“And, on ‘the other hand, if the pro-
gram does not have the time to run |
the entire' production, ‘the tape is set |
uﬁ: S0 tp_at Individual numbers may be
shown.,

Sincere Seasons

Seasons have appeared in their re-
spective areas, and I've heard nothing
but praise on their behalf. They are
warm, congenial and, most of all, hon-
est—both with themselves and the peo-
ple they meet.

The strange part ol this 1s that they
are four unique personalities. T can’t
think of a group that has been to-

gether for as long as they have who |

really “‘groove together’’ as they do.
My personal contact with them has
been two or three times a week for
the past two years. We've had dis-
cussions about records, radio stations
and marketing, and they have always
been on top of those areas. They under-
stand the problems of the record in-
dustry as well as those at radio sta-
tions and in the marketplace. Our con-
versations have always been a meeting
of the minds and an understanding of
the situation,
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Special presentations, cocktail par- |

ties and after-concert get-togethers with

people in the industry are always a |
part of the 4 Seasons’ positive attitude |

toward the business. In fact, they are
currently on a cross-country promo-
tional tour on behall of their newest,
and finest, LP, “"Genuine Imitation Lite
Gazette.”” They're making this album a
personal thing.

It is my privilege and honor to be
associated with the 4 Seasons. It sure

makes a national man’s job easier! |
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THE SEASONS'S

By Irving B. Green
President, Mercury Record Corp.

In all the years that I have been in-
volved in the recording industry and
Mercury-Record Corporation, there
are few performers I've ever known
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TAYING POWER

who have been able to.match the
staying power and continuous success
that the Philips label's 4 Seasons have
attained.

The 4 Seasons, like nearly all
groups that have reached heights of
stardom, had an initial success that
acted as a springboard in getting
them off the ground. But what's gone
on since that “‘first” success is the
difference between the Seasons
many other groups. The 4 Seasons’
amazing musical abilities — both on
record and in person — as well as
their always-present indebtedness to
their fans, have sustained their in-

and |

credible popularity for seven vears |

now.

group that has built up an amazing

The 4 Season$ are an example of a |

career in the entertainment industry |

through greal efforts and direction
by the individual members of the
act as well as by the organizations
with which they work.

Like all the big show business en-
tities — like all the truly great enter-
tainers — the Seasons have always
had the tenacity, the persistence and
the respect for audiences that has to
be present with artists if real con-
tinuing, meaningful careers are to
be built.

I'm proud to say that such char-
acteristics have always been in evi-
dence in my relationship with the
4 Seasons over the years. They are —
I think — true professionals in every
good sense of the word. It's always
a welcome commodity with an artist
in this business. Many times you
don’t find it, but when vou do if is
very much appreciated. 1 appreciate
it in the 4 Seasons and I personally
wish them continued success and
good health in the years to come.

Making A Single —/4 Seasons Styls

The 4 Seasons are always being |

queried about their numerous hit sin-
gles. How did “Dawn’ come about,
they are asked. Or, just what went
into “‘I've Got You Under My Skin"
to make it a hit? In the case of most
of the Seasons’ hit records, an incredi-
ble amount of planning and actual
working hours were the ingredients.
But, ‘on a rare occasion, jusi as in the
case of any real successful, hard-
working act, things don't always worl:
Gut 50 smoocthly and 6 & programmed
basis.

Such is the case surrounding the
makings of one of the 4 Seasons’ big-
gest hits. :

* Dawn Of “Rag Doll”

The time was the summer of 1964.
Season Bob Gaudio, who has had a
hand in writing nearly all the group’s

. numerous hits, was looking for a piece

of single material for the act’'s next
release.

‘At the time, we had planned on
releasing another.song, ‘Hugging My
Pillow,” which was in one ol our al-
bums,” Gaudio recalls. “I liked it
but I didr’t.Jove it."”’

“I had the idea for a title floating
around in my head because of an

incident that had happened to me. I |

had a melody, tos, but not guite "the
finished lyries.”

‘Bob Crewe & 4 Seasons: Teamwork

Bob Crewe
On November 15, 1967, there ap-
peared a 15-page tenth anniversary

-salute to Bob Crewe. One of those
pages featured an ad from the Four

Secasons, and they expressed their
opinion  of Crewe this way:
“Once upon a time there were Four

Seasons. They were able to sing very
well but nobody seemed to care. So
they went on their way feeling very
sad. They kept on singing all kinds of
songs, pretty songs, sad songs, happy
songs. Then a strange thing happened
to them. A man overheard them.

“Now over 47 million people are
happier because they own round magic
things that make the Four Seasans
sing warm and groovy! Now the Four
Seasons take great pride and pleasure
in thanking the man that overheard
them — BOB CREWE — The Fifth
Season.” .

Crewe, *‘The Fifth Season’’, has pro-
duced every record ever made by The
Four Seasons, [rom ‘‘Sherry” (o the
current “Electric Stories” -

Crewe’s New Role

The international success of the Four
Seasons’ recordings is one of the
longest-running examples of teamwork
and cordiality between a star record-
ing act and an independent producer
in the history of the music business.
Crewe, an extremely sensitive pro-
ducer, has watched the Four Seasons
mature as talents and personalities.
He has seen them develop poise, polish
and confidence. Crewe’s role today is
much more supervisory and advisory
as the Seasons continue to grow as
personalities and creative individuals.
He shares the control booth now with
Season Bob Gaudio — an extension of
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their whoppingly sucecessful collabora-
tion as'writers for the group.

As a writing team, Crewe and Gaudio
penned such smashes as “Big Girls
Don’t Cry”, “Walk Like A Man’,
“Save It For Me', “Ronnie’’, “Rag
Doll”’, ““Bye Bye Baby*, **Connie-0’",
“Girl Come Running” for the Four
Seasons, '‘Can’t Take My Eyes Off
You”, "I Make A Fool Of Myself”
and “To Give” for Frankie Valli.
“The Sun Ain't Gonna Shine Anymore”, |
“‘Silence Is Golden” and “Can’t Take
My Eyes Off You" have become stan-
dard hits for many other artists.

Crewe’s attitude towards the Seasons |
is drawn from his friendship with many
theatrical personalities. “I've seen |
Broadway directors work very closely |
with fledgling actors or actfors who
aren't entirely sure of themselves,
That’s natural. But it’s alse natural
to give a confident talent the freedom
he needs — which good Broadway
directors also do. A good director —
and a good record producer — must
know how to apply the light touch.
The Four Seasons are confident talents.
We treat each other as equals.”

So the teamwork between Crewe
and the Four Seasons continues to
make millions of people happy be-
cause they own “‘round magic things”
on which the Four Seasons ‘‘sing
groovy!”

Congratulations
fo

CHE FOUR SEASONS
Keep The Hits Coming
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Actually three-quarters of the lyrics
were done, and Gaudio was just a hair
away from having a completed song
in his possession. He felt that the song

- would be a smash, so he phoned Sea-
* sons’ producer Bob Crewe, who invited

Gaudio over to his apartment to finish
up the lyries.

The two completed the lyries, and
from that point on it seemed that
nothing would go right. They atiem-
ted to book studio time, but found
none were available. Finally, theyv lo-
cated a small studio they had never
worked in before, the-only one with
any recording time. Next it came time

to get an engineer, and there were
none available. So Gaudio availed on
a friend who, although not a profes-
sional engineer, had helped build an-
other recording studio and had a work-
ing knowledge of recording equipment.
Now to come up with .an arranger.
Once again, zero. So'it had to be a
case of head arrangements.

“We finally got into the “studio. and
it-was like total chaos,” Gaudio re-

-calls. “"No one knew what was  going |

on. But little by little ‘it got 'put to-
gether.and we finally finished it.”

‘The:tune — “‘Rag Doll,"”’ one of the
4 Seasons' biggest all-time hits.
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